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Three to four customized posts per week on your three
social media platforms – Facebook, Twitter and Instagram

Website technical updates as well as requested site 
news and blog posts, calendar events and uploading
board meeting materials

Messaging as requested

Social media interaction and customer-relationship
building

What We
Provide
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Board Notice and Special Newsletters



Announcements
Featured Authors of The Month
Hours of operation updates
Store closure/opening updates
Donation promotions
Gift card and e-gift card 
Events
Sale promotions

Website updates



The average open rate for non-profits is 25.96%. All email campaigns sent in 2022 exceeded the average
open rate by nearly double the percentage.

2022 Eblast Campaigns

https://mailchimp.com/resources/email-marketing-benchmarks/


January – December 2022

Facebook Growth – 9.4% increase
Likes increased from 625 to 684
and 814 followers

Instagram Growth – 6.84% increase
Followers increased from 292 to 312

Twitter Average 
Monthly Impressions* – 1,200
*Tweet views

Social Media Snapshot



Facebook and Instagram Insights

The age and gender for your Facebook and Instagram pages.



Top-Performing Posts



Book Face Fridays 
Our recommendation: Continue sharing Book Face Fridays and ask volunteers
to send in one in-house Book Face Friday per month and to encourage visitors
to participate in the trend by tagging us on Instagram (possibly offer an
incentive such as 10% or $1 off when you participate).

Photos of book store 
Our recommendation: Provide more photos or video of inventory each week or
month. RAD will create "This Week at Browsers Corner Book Store/This Month
at Browsers Corner" posts 

Holiday-related posts
Our recommendation: On top of photos, send RAD videos of the decorated
book store to promote sales throughout the year

The best-performing posts (highest reach, engagements and reactions) included:

Social Media Recommendations



Unique visitors represented a slight decrease compared to
2021 but an overall increase compared to 2019
Pageviews represent an increase of 4%

January – December 2022

Number of Unique Visitors – 22,728
Number of Pageviews - 107,253




Website Traffic



Partner with local authors to host book signings or children's book readings in the book store
Send RAD short videos of the book store, volunteers and customers via text or email 
Invest in a marketing video, possibly in collaboration with the library
Host a book fair at an elementary school in which FOCCL sells secondhand books and provides information
about the local library
Partner with local schools or colleges to organize opportunities to provide books to the community
Create punch cards (ex. purchase 10 books and the 11th one is free)
Partner with a local coffee shop for displays of books for sale

For example, ask a local coffee shop to organize a table in their shop with Browsers books for sale in
exchange for helping promote their coffee via social media and newsletters

Set a weekly or monthly budget to boost social posts and reach more people
Manage and/or setup reviews on Google, Yelp, etc. and ask patrons for store reviews 

2023 Marketing Suggestions
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On top of the marketing services RAD provides, we suggest the following marketing tactics and activities to
increase the reach and awareness building within the community:



On behalf of the team at RAD Strategies 

Thank You

team@radstrategiesinc.com
775.323.6333


